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Exhibitor Survey Report 
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Total number of exhibitors  411 
Total number of collected onsite survey  143 
Overall onsite survey response rate  35% 
 
Total number of online survey successfully sent out  411 
Total number of collected online survey  18 
Overall online survey response rate  4.4% 
 
Total number of collected survey  161 
Total response rate   40% 
 

Survey Summary 
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2013: 
No. of People Answered: 102   
No. of People skipped:  59 
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2013: 
No. of People Answered: 158    
No. of People skipped:  3 ω Some respondents ticked more than one option, so the total number is larger than 158 
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Are you a first-time participant in this exhibition? 

Yes, 21% 
No, 79% 

Yes, 17% 

No, 83% 

2012 2013 

No. of People Answered: 151 
No. of People Skipped:    10 

No. of People Answered: 168 
No. of People Skipped:    15 
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How did you learn about this exhibition?  

2013: 
No. of People Answered:   151 
No. of People skipped:  10 
2012: 
No. of People Answered:  167 
No. of People skipped:  16 

Å Some respondents ticked more than one option 
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How did you learn about this exhibition?  
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2013: 
No. of People Answered:   31 
2012: 
No. of People Answered:  43 
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Website: 
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No. of People Answered: 34 
2012 
No. of People Answered: 22 
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How did you learn about this exhibition?  
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How did you learn about this exhibition?  



What is your major product category?  
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2013: 
No. of People Answered:   156 
No. of People skipped:  5 
2012: 
No. of People Answered:   180 
No. of People skipped:  3 

ω Some respondents ticked more than one option. 
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Which are your current (geographical) markets? 
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No. of People Answered: 157 
No. of People Skipped: 4 
2012 
No. of People Answered: 181 
No. of People Skipped: 2 

ω Some respondents ticked more than one option. 
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Which are your new target (geographical) markets? 
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2013 
No. of People Answered: 150 
No. of People Skipped: 11 
2012 
No. of People Answered: 170 
No. of People Skipped:  13 

ω Some respondents ticked more than one option. 
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To what extent do you think your objectives for exhibiting in this exhibition 
have been achieved?  
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2013: 
No. of People Answered: 153 
No. of People Skipped:       8 
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To what extent do you think your objectives for exhibiting in this exhibition 
have been achieved?  
(Comparison of 2013 & 2012: άCǳƭƭȅ ŀŎƘƛŜǾŜŘέ Ҍ άCŀƛǊƭȅ ǿŜƭƭ ŀŎƘƛŜǾŜŘέύ 
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2013: 
No. of People Answered: 153 
No. of People Skipped:       8 

2012: 
No. of People Answered: 178 
No. of People Skipped:       5 14 


