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Survey-Summary

Total number of exhibitors 411
Totalnumber of collected onsite survey 143
Overallonsite survey response rate 35%
Total number of online survey successfully sent out 411
Totalnumber of collected online survey 18
Overallonline survey response rate 4.4%
Total number of collected survey 161
Totalresponse rate 40%



Group ‘Pavilions

I
Stainless Steel Jewellery Pavili_ 15%

China Pavilion I (39%

Korea Pavilion N 13%

Taiwan Region Pavilion 88 4%

Philippines Pavilion [  10%

Fashion Accessories ZonEe 16%

Sense Zonell 1%
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Nature of Business(es)

Manufacturer/Supplier
Exporter

Wholesaler

Fashion Jewellery/Accessories Design
Importer 8%
Buying Agent m 2013

Publication

Retailer
Mail Order House/E-Tailer| 1%
Department/Chain Store § 1%

Related Institute/Association | 0%
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Are you afirsttime participant in

2013 2012

I No. of People Answered51 ! ! No. of People Answered68 |
I | .
1 No. of People Skipped:10 ! 1 No. of People Skipped:15 !



How did you learn-about this-éxhibition?

" 5 S S S S 37%
Regular Exhibitors of 3F 45%
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Advertisement 28%
) 23%
Website %4%
i m 2013
Word of mouth - 13% 2012
- : a 10%
Direct mail 10%

Electronic promotion

At other exhibitions -20
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How did you learn-about this e‘khibitidﬁ?
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60%

Advertisement:

0
Mass media A 45%

42%

0
Outdoor advertising P s9%

5%
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How did you learn-about this-éxhibition?

Website:
| | | |
) 85%
www.AsiaFJA.com °
100%
7 m 2013
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How did you learn-about this e‘khibitidﬁ?

At UBM Asi abdbs exhibitions:

| | | |
9FJ 93
86%
| ‘ ‘ ‘ m 2013
2%
ory I 72% 2012
69%
| | |
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What is your major:product category?

| | |
Jos
Fashion Jewe"eryl_ 7%

82%

- oo M 40%
Fashion accessories

41%

m 2013

2012
0,
Fashion jewellery materials - 1406

0
Display & Packaging- 8%
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BT Which are your current (geographical) markets?

71%
Western Europe 550k
7 | | |
o e 56%
North America 50%
7 | |
A 41
Eastern Europe | | 5204
o . 40%
Central & South America 40%
7 I m 2013
- P 23%
Middle East 28% 2012
i l 32%
- . . - 0
Asia (excluding mainland China & Hong KOH%
Mainland China — 1£%
17%
I 119
Hong Kong 17%
I 8%
Others 2%
0% 17% 33% 50% 66% 83%
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Whichare your new:target (geograbhical)‘markets?

| L\ N
Western Europe — 53%

59%

i | | |
North America T 51%

52%

Central & South America P 8%
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exhibitingin this exhibition
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Towhat extent do you:think your-objectives:for
have been-achieved?

Brand Buiing EEOMMGSMIN Y 2% | is%

Collect market information 7] NSRRI 2%, 9% 6%

Consolidate contacts with buyers/business partn o s% | 24% 5% 10%

Explore new markets [ IINGSPR | AT 246 5%

Launch new prodcts 73 INRAETORM [0 AN 5% 11%

Seek new buyers 7 INNSTAGIMNN 0 AR T 6o

Seek franchise partners/agent#_ 20% 33%
| | |
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m Fully achieved = Fairly well achieved = Not quite achieved = Did not achieve at all = Not applicable

| 2013:

! No. of People Answered53
|

1

o
e
o0
oo I
® I
|
|
U BM No. of People Skipped: E? 13



P—lsia's
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what extent do youw thinkiycurgbhipctivas forexhipiting in'this extioition
e - V=Yale
(Comparison 02013& 2012:a Cdzft f é | OKAS®SRe b aCl

aunch newe rouct. I T S 50%

8%

61%

Consolidate contacts with buyers/business partn 5704

Collect market information P 61%

49%

I 46% m 2013
Seek new buyers 48% 2012

I 5
Explore new markets 42%

Brand Building [P 43%

40%
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